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Does not include the cases! Inaccurate description posted by  on this book! It states, "STRATEGIC

MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES,

Eleventh Edition" in the product description area. However, it does NOT have the cases, only

concepts. This cost me time and money and made my first assignments for the course late.  you

need to fix this false advertising!

This is a great book, however beware that if you need the case studies for your class you need to

order the correct ISBN: 978-1-285-42517-7. Don't make the mistake I made! :)

took a whole six days before even mailing this to me, so it showed up another quite a bit after that,

the very night before the class. I managed to read one chapter, needed to read two, sort of pissed

me off that it took so long to get here in the States! Don't know if I will use  fulfillment again after

this.The text is something you could rent for the class, then return. Some chapters, just about

sentence in the book has a number for the references at the back at the chapter. So, although it

contains some interesting concepts, to me there is not a whole lot of original thought here that is not

already covered in your earlier class text books. A lot rehashing things from early texts and even

other chapters. Sometimes things are stated a bit nebulously. Reminds me too much of the

International Business class I just took, it's knowledge that won't stand still and will change, so it is



not necessarily foundational or something you would retain in a professional library as a reference. I

personally do not recommend buying this book. My professor said it is a well respected text, but I

am not so impressed. Typeface is small and hard to read if you have glasses like I do. I use 2.75

power reading glasses for it. We are not using the Case Studies at all, which are about half of, or

the second part of the book. Maybe the real magic lies there, but we are not using them, so I will just

read all the chapters and return it, only 5 left. I only keep the hard core books for my MBA library, for

subjects like Accounting and Comprehensive Financial Management. I do not see value in buying

this book. Rent it, read it, return it.

This was a required book for my Masters-Level Management course. The book was in great shape.

It was also a good bargain, compared to most college books. It was clear, concise and

easy-to-understand. The index had key words that would make it easy to find any information that

you need in the book. It was not a choice to buy this book, but it is a book that I still own and will not

sell. Would recommend to others.I am reviewing this product to assist other consumers in making

informed choices in what they buy. I am providing my honest opinion for others. Honesty is stressed

for reviewers. Both positive and negative reviews are encouraged. There is no compensation or

repercussions that bias my opinion. If my review was helpful, please click the Helpful button.How I

rate items:1 Star: (I hate it!!!): I would NOT recommend.2 Stars: (I donÃ¢Â€Â™t like it): But, the

product has some slight redeeming quality.3 Stars: (ItÃ¢Â€Â™s O.K.): Others may like it more than I

do.4 Stars: (I like it): Good product, but it may have some minor issues.5 Stars: (I love it!!!): Perfect

item and I will recommend it.

Difficult to read, the sentence structure of Strategic Management: Competitiveness and

Globalization makes the book an impenetrable fortress fit only for those who have the strength of

will to squeeze water from this stone. The cases are incredibly dense and poorly worded, as if they

never went through a proper editing process. This book is proof, in all its near-unreadable glory, that

the Business world is evolving at near light-speed.

Be careful with this publisher. Somehow I rented this kindle version textbook for only 1 month at

$50. I don't know if it was really only 1 month or if there was a glitch with the system because any

other textbook I've ever rented has had a minimum of 3 months. Today when I came back to look at

rental options I couldn't only rent it for 3 months for $60. Therefore, I really got ripped off so be

careful. Because this is sold by the publisher and not  they said they can't really help me other than



giving me a $15 credit. So for a book that I could rent now for 3 months, it is going to cost me

another $45 dollars on top of the $50 I already paid and I will have it for another 3 months when I

only have 6 weeks left in my class.If this was my mistake and I rented it for 1 month by mistake then

that's my fault. But the fact that now I can only rent it for 3 months makes me really question this

whole experience.  said they would provide feedback to the publisher but I'm not holding out much

hope that they will care.

I'm giving this a 1 star because this was the book for my capstone class and it made me want to

hide in a dark forest and live off of tree branch twigs and what little hope I had left. I tried not to

touch it or even look at it, so as for a review on the content inside.. I don't have much of one.Good

luck.

Received this when I was in school.  rent is probably the best place to get the books you need.

Grant it they do not have all the books you will need but most of them they will. I was even able to

find some that my instructors said that I may have an issue finding.  rent saved me a ton of money

and I recommend it for any and everyone in school. If you are going to be a little late on your return

they can extend your rental for a low fee with out having to buy the book at full cost returning the

books are easy as well. This in itself should inspire folks to get out there and get their degree.
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